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INTRODUCTION RESULTS
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encou age O S ay a = Total Units Proportion 2019 = Total Units Proportion 2020 The 2019 monthly unit average is about 81 million. The 2020 monthly unit average is about 44 million.
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consisting of weekly store pricing and volume

MANAGERIAL IMPLICATIONS
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U.S. grocery stores. The data is collected by Nielsen KEY FINDINGS

and made available by the Kilts Center for Marketing at - As toilet paper prices increase in from 2019 to 2020, total units | Instead of increasing the price of toilet paper to

the University of Chicago. We also used U.S. Census | S°ld decreases, showing that higher prices discouraged discourage disaster related buying, retailers can limit

Bureau data to determine race and income levels by consumers from a continued increase in toilet paper purchases. | the amount of toilet paper a customer buys. This would

count - In March 2020, the annual percent of tollet paper units sold prevent higher income earners and certain races from
Y- was 15.83%, highlighting the extreme jump in toilet paper sales. . . . .
having an advantage in purchasing necessities. Supply

[:Hl[:Aﬂ[] Kilts Center - In March 2020, toilet paper units sold increased 84.51% higher

BOOTHE " than the monthly average. chain professionals may also allocate more amounts of
i e - Middle income earners, on average, had more toilet paper per | toilet paper in lower income and minority counties to
4 Nlelsen person than low income earners. ensure equal access.

United States® - In counties where Hispanic people were the majority race, the
Census —"3 average price of toilet paper was higher than it was for white
e—— Bureau people followed by black people.




	Precautionary Buying During the COVID Pandemic: Evidence from Grocery Scanner Data
	Recommended Citation

	tmp.1681048843.pdf.hkNS4

